PREDICT

DISCOVER HOW PREDICT CAN CHANGE THE WAY YOU PLAN AND BUY TV

By measuring and optimizing TV ad performance, Predict generates
accurate, actionable recommendations that will improve your media plan,
ensure effective TV spend and drive maximum response.
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Using historical response data, Predict's buy recommendations Predict shows how TV will perform
Predict identifies your best are optimized to deliver for you in the future. With valuable,
TV media-buy opportunities, the most efficient use of your data-backed insights, you can
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| suggested optimizations based on a typical 7-day media plan budget of $266,328
§ Recommendations are based on data more than 28 days old

Recommendations based on results from 22 Aug to 30 Sep
Updated recommendations made available every Monday
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Media Buy Modelling Results

Yypected response change from 4,703 to 5,522 (17.4%)

L anges $48.05 CPA
Without Changes $56.41 CPA
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We recommend the following changes to optimize your media plan

Increase Decrease

Channel
NBCSN [
cMmpY B

Discover Identify b.uys
that fail
buys that t f
drive the best 0 perform

results

Visit www.tvsquared.com/predict or schedule a demo




